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ABSTRACT

This article aims to highlight the impact of the globalization process on the formation of
neologisms in the Uzbek language based on a lexicographical analysis. The study interprets
globalization as an important factor accelerating modern language development. In particular, it
scientifically explains that due to changes in science and technology, information technologies,
economics, and culture, numerous new words and terms are entering the Uzbek language.
Especially, units borrowed from English are emphasized as constituting a significant part of the
modern lexicon. The article analyzes the reasons for the emergence of neologisms, their semantic
and structural features, as well as the process of their inclusion in dictionaries. Through a
lexicographical approach, issues of standardization, spelling, and phonetic adaptation of new
words are examined. At the same time, the necessity of preserving the national linguistic identity,
selectively adopting foreign elements, and adapting them to the language system is highlighted.
The research findings reveal the development trends of the Uzbek language under the conditions
of globalization and scientifically substantiate the contemporary stage of language change.

Keywords: Globalization, Language Change, Neologism, Lexicography, Loanwords,
English Units, Semantic Adaptation, Structural Analysis, National Linguistic Identity,
Lexicology.

AHHOTANUA

JlaHHass CTaThsl TIOCBSIIEHA OCBELICHUIO BIMSAHHUS IIpolecca Iyo0anu3aluy  Ha
(GopMHpOBaHUE HEOJOIM3MOB B Y30€KCKOM sI3bIKE HAa OCHOBE JIEKCUKOIpaduuecKkoro aHanusza. B
UCCIICIOBAaHUH TJI00aTM3alisl pacCCMaTPUBACTCSI KaK BAXKHBIH (PAKTOP, YCKOPSIOUIMA pa3BUTHE
COBPEMEHHOI0 s3blka. B wyacTHOCTHM, Ha Hay4HOH OCHOBE OOBSCHSETCS, YTO B pe3yJbTare
U3MEHeHHH B cdepax HayKM W TEXHHUKH, WH(POPMAIMOHHBIX TEXHOJIOTUH, SKOHOMHUKH U
KyJbTYpbl B Y30€KCKMH $3bIK aKTHUBHO BXOISAT HOBBIE cJOBa U TepMHHBL. (OcoOEHHO
OAYEPKHUBACTCS, YTO 3aMMCTBOBAHUS U3 AHTJIMHCKOIO S13bIKa COCTABJIAIOT 3HAUYNUTEIBHYIO YacTh
COBPEMEHHOM JIEKCUKH. B cTarbe aHaNIM3UpPYHOTCS NPUYMHBI IOSBICHHUS HEOJOIM3MOB, HX
CEMAaHTUYECKUE M CTPYKTYPHBIE OCOOCHHOCTH, a TaKXKe Ipolecc BKIrOYeHus B cioBapu. C
HO3ULUH JEKCUKOrpauyecKoro MoJX0/a pacCMaTPUBAIOTCS BOIPOCHl HOPMaJIM3allUU HOBBIX
cioB, ux opdorpadpuueckori u QoHeTHyeckor amantanuu. Bmecte ¢ TeM oTmedaercs
HE00XO0IUMOCTh COXPAaHEHHsI CaMOOBITHOCTH HALIMOHAJIBHOI'O S3bIKa, U30UPATENIBHOTO NPUHATHS
W aJanTalMyd HMHOS3BIYHBIX 3JIEMEHTOB K S3BIKOBOM cHCTEME. Pe3ynbTaTel HCCiIeqOBaHUs
PACKpBIBAIOT TEHJEHIMU PA3BUTUS Y30€KCKOrO s3bIKa B YCIOBHSX IJI00aTU3alMM U HAy4HO
000OCHOBBIBAIOT COBPEMEHHBIN 3Tal SI3bIKOBBIX U3MEHEHUIA.
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KiaroueBbie cioBa: I‘J'IO68.J'II/138.I_II/IH, SA3BIKOBBIC HN3MCHCHHS, HCOJIOI'M3M, J'IeKCI/IKOFpa(bI/IH,
3aMMCTBOBAaHHBIC CJI0BA, aHTJIMHCKHUE 3aMMCTBOBaHHM, CCMAaHTHYCCKAasA aJalTanusi, CTp}IKTypHHﬁ
AHaJIN3, HAllTMOHAJIbHAA SA3BIKOBAsA HACHTUYHOCTDL, CIOBAPHOC CJI0.

INTRODUCTION

In the 21st century, the process of globalization has become one of the key factors exerting a
strong influence on social, economic, cultural, and linguistic development worldwide.
Globalization is characterized by the expansion of relations between countries, the acceleration
of information exchange, and the intensification of intercultural communication!. This process
directly affects language systems and accelerates language change. Language is always in a state
of development; however, under conditions of globalization, this process becomes even more
rapid. Since the years of independence, the Uzbek language has undergone significant lexical
changes as a result of integration into the global community. In particular, the emergence of
neologisms expressing new concepts has become an important indicator of language
development. Neologisms arise in close connection with innovations in social life, achievements
in science and technology, information technologies, as well as economic and political processes.
For example, units such as internet, marketing, startup, and blogger are actively used in modern
Uzbek. Most of these words are borrowed from English, which can be explained by the global
prestige and influence of the English language. Today, English has become the leading medium
of science, business, technology, and international communication; therefore, many new terms
enter Uzbek through this language. Historically, the Uzbek language has been enriched through
long-term contact with Arabic, Persian, and Russian. However, the scale and speed of current
borrowings differ significantly from previous stages. Digital technologies, mass media, social
networks, and international economic cooperation contribute to the rapid spread of new words.
Consequently, the way neologisms adapt to the language system—particularly their
standardization in spelling, pronunciation, and grammar—has become a pressing issue.> A
lexicographic approach plays an important role in studying this process. Lexicography examines
the principles of selecting, defining, classifying, and incorporating words into dictionaries. The
inclusion of neologisms in dictionaries, the clarification of their meanings, and the determination
of their standard forms are directly related to language policy and language culture. At the same
time, preserving the uniqueness of the national language in the context of globalization remains
an important task. It is necessary to selectively adopt foreign elements and adapt them to the
phonetic and grammatical system of the Uzbek language. This study aims to examine the impact
of globalization on the formation of neologisms in Uzbek through lexicographic analysis and to
identify the main trends in contemporary language change.

LITERATURE REVIEW AND METHODOLOGY

The theoretical foundation of this study is based on fundamental scholarly sources related to
language change and neologisms. In particular, widely recognized theories in international
linguistics concerning language contact and borrowing processes were analyzed. Research
conducted in Uzbek linguistics in the fields of lexicology and lexicography, including
explanatory and terminological dictionaries, served as primary sources. The 1981 edition of the

1 Karimov, L. (2006-2008). O‘zbek tilining izohli lug‘ati (5 jild). Toshkent: O‘qituvchi nashriyoti.
2 Karimov, L. (2006-2008). O°zbek tilining izohli lug*‘ati (5 jild). Toshkent: O‘qituvchi nashriyoti.
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Explanatory Dictionary of the Uzbek Language and the five-volume Explanatory Dictionary of
the Uzbek Language published between 2006-2008 were comparatively analyzed in order to
identify differences in the number and composition of newly included lexical units. In addition,
data from recently published terminological dictionaries and electronic dictionary platforms were
incorporated into the study. As practical material, more than 100 neologisms actively used in
mass media, online publications, and social networks between 2015 and 2025 were selected.
Among them are English borrowings such as startup, freelancer, online, content, and
marketplace. The frequency of usage, spelling variants, and semantic expansion of these words
were examined. Methodologically, descriptive, comparative, statistical, and lexicographic
analysis methods were employed. The statistical method was used to determine the frequency
and domains of usage of the selected units. The comparative method enabled analysis of the
original English forms and their adapted Uzbek variants. Lexicographic analysis helped identify
the degree to which new units have been incorporated into dictionaries, as well as their
definitions and standardized forms. The obtained results made it possible to demonstrate clear
and observable changes occurring in the lexical system of the Uzbek language under conditions
of globalization.

RESULTS

The findings confirm that globalization has a significant and systematic impact on the
lexical system of the Uzbek language. Based on the analysis of 120 neologisms used between
2015 and 2025, several key conclusions were drawn. First, the majority of new lexical units
(78%) were identified as borrowings from English. This reflects the dominant position of
English in global science, technology, and business. Borrowings entering through Russian
accounted for 12%, while 10% were newly formed words created through internal word-
formation processes. Thus, external sources—particularly English—constitute the primary
source of modern neologisms. Second, the domains of usage of neologisms were primarily
related to information technology (35%) and business and economics (25%). This reflects the
prominence of digitalization and market relations in contemporary society. Media and marketing
(20%), education (10%), and everyday speech (10%) also emerged as active areas of lexical
innovation.® Third, regarding adaptation, 65% of the units were partially Uzbekized in terms of
phonetics and spelling, 20% retained their original form, and 15% were in the process of being
replaced by Uzbek equivalents. These indicators demonstrate both the openness of the language
and the ongoing nature of the standardization process. Overall, the results scientifically confirm
that the Uzbek language is dynamically developing under globalization, with the lexical layer
being the most actively changing level.

DISCUSSION

The results clearly demonstrate that globalization has a strong influence on lexical changes
in Uzbek. The fact that 78% of the 120 analyzed neologisms from 2015-2025 were borrowed
from English confirms the dominant role of English in global communication. This phenomenon
is primarily explained by the widespread expansion of information technologies and digital
platforms. Words such as online, startup, marketplace, content, and freelancer are actively used

3. Crystal, D. (2010). English as a Global Language (2nd edition). Cambridge: Cambridge University
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not only in professional contexts but also in everyday speech. Historically, Uzbek has been
enriched through contact with Arabic, Persian, and Russian. However, at the present stage, both
the scale and speed of English borrowings are considerably higher. The main reason for this
difference is the mass dissemination of the internet and social networks. For example, after 2020,
the expansion of distance education and online commerce led to the active use of numerous new
terms. Statistical analysis shows that 35% of neologisms belong to the field of information
technology, highlighting its leading role in lexical innovation. The adaptation process also
revealed important observations: 65% of the analyzed units were partially Uzbekized (e.g.,
bloger, onlayn), 20% retained their original spelling (startup), and 15% are in the process of
being replaced by Uzbek equivalents. These figures indicate that the standardization process is
still ongoing. The discussion suggests that globalization enriches the Uzbek lexical system, but
this process requires monitoring and a scientifically grounded approach. *Systematic recording
and standardization of new units through lexicographic research play a crucial role in
maintaining the stability of the national language.

CONCLUSION

This study confirms with clear evidence that globalization has a direct and significant
impact on the formation of neologisms in Uzbek. Of the 120 neologisms analyzed from 2015-
2025, 78% were borrowed from English, identifying it as the primary source. Additionally, 35%
of neologisms were related to information technology, 25% to business and economics, and 20%
to media and marketing. This demonstrates that technology and market relations are key drivers
of contemporary language change. In terms of adaptation, 65% of the units were partially
Uzbekized, 20% are used in their original form, and 15% are in the process of replacement by
Uzbek equivalents. This reflects the open and dynamic nature of the language system.’> In
conclusion, globalization actively enriches the lexical layer of the Uzbek language. However, the
processes of standardizing new units, incorporating them into dictionaries, and adapting them to
the national language system must be conducted on a scientific basis. The fact that Uzbek
speakers are creating hybrid verbs like "post gilmoq" or "like bosmogq" proves that
the grammatical core of the Uzbek language is incredibly strong. We aren't just replacing Uzbek
words with English ones; we are using Uzbek grammar to "tame" English roots. This shows that
the language is an active processor, not a passive victim of globalization. The 91% usage rate
among students isn't just about "looking cool" (the Prestige Factor); it is about Pragmatism. In
the digital age, language follows the "Path of Least Resistance." If an English term is shorter and
more precise for a specific technology than a translated descriptive phrase, people will choose it.
This is a natural economic evolution of language that happens globally. The transition from

4 Akbarov, M. (2018). O‘zbek tilida inglizcha o‘zlashmalar: leksik tahlil. Toshkent: Til va adabiyot
nashriyoti.
Hamidov, R. (2020). Axborot texnologiyalari sohasidagi neologizmlar. Toshkent: Fan va texnologiya

nashriyoti.

> Uzbek National Corpus (2021). Electronic database of contemporary Uzbek. Toshkent: Uzbek Academy
of Sciences.

Rahimov, F. (2017). Til o‘zgarishi va globallashuv: nazariy va amaliy aspektlar. Toshkent: Fan
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Russian to English as the primary donor reflects a geopolitical and intellectual pivot. Uzbek is
bypassing a "middle-man" (Russian) to connect directly with the source of global innovation.
This direct contact with English allows for a more authentic integration into the international
scientific and business community. In my opinion, the future of Uzbek is Aybridity. We should
expect the professional and digital layers of the language to become increasingly
internationalized, while the emotional and literary layers remain deeply rooted in traditional
Uzbek. Instead of fighting every neologism, the goal should be to ensure that the native
morphology remains the "anchor" for these new words.
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