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Annotation.This study explores the interpretational patterns of events in media discourse from a
cognitive-discursive perspective. It proceeds from the assumption that media representations of
events are not direct reflections of objective reality, but the result of complex interpretational
processes conditioned by cognitive, ideological, and communicative factors. The research
focuses on the mechanisms through which real-world events are transformed into media events,
including selection, framing, structuring, nomination, causal attribution, and evaluation.
The theoretical framework of the study is grounded in contemporary medialinguistics, cognitive
linguistics, and discourse analysis. Particular attention is given to the variative-interpretational
function of media texts, which enables a single event to be represented in multiple semantic and
evaluative forms. The study introduces the concept of the interpretational pattern as a stable
cognitive-discursive model that governs the transformation of factual information into socially
meaningful verbal constructs. Methodologically, the research distinguishes between the dictum
(factual) and modus (evaluative) layers of media texts and analyses their interaction within
interpretational-cognitive models. The study also examines the structure of the interpretational
field of events, identifying monocentric and polycentric patterns of interpretation. The findings
demonstrate that interpretational patterns play a crucial role in shaping the media picture of the
world, directing audience perception, and reinforcing ideological positions. The results of the
study contribute to a deeper understanding of the linguistic and cognitive mechanisms
underlying media influence and provide a methodological basis for analysing discursive
manipulation and agenda-setting processes in contemporary mass communication.
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In contemporary mass communication, media discourse has become one of the most influential
mechanisms shaping social reality. The expansion of digital platforms, the acceleration of
information circulation, and the intensification of competition for audience attention have
fundamentally transformed the ways in which events are selected, represented, and interpreted.
Media texts no longer function solely as neutral carriers of factual information; instead, they
actively participate in the construction of meaning, values, and collective perceptions of reality
(van Dijk, 1988; Aliferenko, 2022).
Modern linguistic and interdisciplinary research increasingly emphasises that events presented in
the media cannot be regarded as direct reflections of objective reality. Rather, they are
cognitively and discursively reconstructed through interpretational mechanisms influenced by
authorial intention, editorial policy, ideological orientation, genre conventions, and audience
expectations (Chernyshova, 2007; Kim, 2010). As a result, the same real-world event may be
represented in multiple, sometimes conflicting, semantic and evaluative forms across different
media outlets.
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Within this scholarly context, the concept of the interpretational pattern of an event provides a
productive theoretical framework for analysing how meaning is constructed in media discourse.
This concept allows researchers to explain the variability, subjectivity, and ideological
conditioning of media representations by focusing on stable cognitive and discursive models that
guide the transformation of facts into socially meaningful media constructs (Demyankov, 1983;
Boldyrev, 2001). The present study aims to explore interpretational patterns of events in media
discourse from a cognitive-discursive perspective, highlighting their role in shaping audience
perception and constructing the media picture of the world.
Events and phenomena surrounding individuals are not perceived as “ready-made” and

unambiguous facts. Instead, they are cognitively processed and represented within human
consciousness through interpretation and categorisation (Aliferenko, 2022). In media
communication, this cognitive processing is externalised through language, resulting in texts that
do not merely describe events but reconstruct them as interpretational constructs.
From a linguistic perspective, an event acquires meaning only when it is embedded within a
discursive framework. Media texts select certain aspects of reality, foreground particular
participants, suppress others, and establish causal and evaluative relations that shape the
audience’s understanding of what has happened (van Dijk, 1988). Consequently, the “media
event” differs ontologically from the “real event”: while the latter exists as an objective
occurrence, the former functions as a socially constructed verbal representation.
This distinction explains why complete equivalence between reality and media representation is
unattainable. Media discourse inevitably involves interpretation, since the process of
transforming reality into text requires selection, structuring, naming, and evaluation. Thus, the
event in media discourse should be analysed not as a factual unit, but as a dynamic
interpretational product shaped by cognitive and communicative constraints.

The Concept of the Interpretational Pattern
The interpretational pattern of an event may be defined as a stable set of cognitive and
discursive mechanisms that determine how events are selected, structured, framed, and evaluated
in media texts. It functions as a model that guides the transformation of factual information into a
coherent and socially meaningful narrative (Demyankov, 1983).
Unlike approaches that focus exclusively on linguistic form, the concept of the interpretational
pattern integrates cognitive, pragmatic, and ideological dimensions of discourse. Interpretation
does not involve the mechanical reproduction of a ready-made meaning; instead, it reshapes
meaning, allowing a single fact to generate multiple semantic variants (Boldyrev, 2001). This
explains why the same event may be described as a “crisis,” a “challenge,” or a “necessary
reform” depending on the interpretational pattern activated in a given media context.
In media discourse, interpretational patterns are not random. They tend to be relatively stable
within particular outlets, genres, or ideological frameworks, reflecting editorial policies and
shared value systems. As such, they serve as a key analytical tool for identifying dominant
narratives and understanding how media discourse influences public perception.

Variability and the Interpretational Potential of Media Texts
One of the defining characteristics of media discourse is its interpretational variability.

According to Kim (2010), texts possess a variative-interpretational function that enables
identical content to be realised through different interpretational models. In media texts, this
variability manifests itself through strategies such as emphasis, omission, recontextualisation,
and evaluative framing.
For example, certain components of an event may be amplified—such as conflict, responsibility,
or emotional impact—while others are marginalised or excluded altogether. Through such
strategies, the media guide the audience toward a particular interpretation without explicitly
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stating it. As a result, the audience perceives the event from a predefined perspective that aligns
with the interpretational pattern employed.
This variability highlights the non-neutral nature of media discourse. Even when factual
information remains unchanged, shifts in lexical choice, syntactic structure, or metaphorical
framing can significantly alter the evaluative orientation of the text (Chernyshova, 2007). Thus,
interpretational patterns function as mechanisms that regulate meaning variability while
maintaining the appearance of objectivity.
A central feature of interpretational patterns is their evaluative and ideological character. In
journalistic discourse, events are rarely presented without evaluation. Instead, they are embedded
within value-laden frameworks that reflect the author’s position, the editorial stance of the media
outlet, and broader ideological orientations (van Dijk, 1988).
Evaluative language, metaphors, expressive syntax, and nomination strategies play a crucial role
in shaping events as socially significant. Through these linguistic means, media texts construct
oppositions such as “us” versus “them,” “legitimate” versus “illegitimate,” or “normal” versus
“deviant,” thereby guiding audience attitudes and emotional responses.
Ideological conditioning is particularly evident in the selective presentation of causal relations.
By emphasising certain causes and downplaying others, media discourse assigns responsibility
and moral judgement in ways that support specific ideological positions. Consequently, the
interpretational pattern becomes a powerful instrument for shaping public opinion and
reinforcing dominant social narratives.
Interpretational patterns are closely linked to cognitive modelling. According to Boldyrev
(2001), the understanding of events is mediated by cognitive models grounded in individual and
collective knowledge. Media texts activate these models by appealing to familiar frames, scripts,
and conceptual metaphors that structure audience perception.
For analytical purposes, events in media discourse can be examined across three levels:
(1) the objective-denotative level, where the event exists as a real occurrence;
(2) the cognitive-semantic level, where it is conceptualised in the author’s mind;
(3) the lexical-grammatical level, where it is verbalised through specific linguistic forms.
Within this framework, interpretational-cognitive models (ICMs) function as mediators between
reality and discourse. Each ICM may generate several semantic version structures (SVSs), which
represent different interpretational variants of the same event (Demyankov, 1983). These
variants form an interpretational field characterised by both continuity and discreteness.
Interpretational fields may be monocentric, dominated by a single interpretational model, or
polycentric, where multiple competing models coexist. The type of field depends on factors
such as ideological diversity, editorial competition, and audience segmentation.

In conclusion, the interpretational pattern of an event represents a fundamental theoretical
construct for understanding the nature of media discourse. It explains why media representations
of events are inherently variable, evaluative, and ideologically conditioned, despite referring to
the same objective reality. Interpretational patterns operate as stable cognitive-discursive models
that govern the transformation of real-world occurrences into socially meaningful media events.
The analysis demonstrates that media discourse cannot be reduced to the transmission of factual
information. Instead, it constitutes a complex interpretational space in which facts are embedded
within value-oriented semantic frameworks. Through interpretational patterns, the media not
only inform the audience but also shape perceptions, attitudes, and behavioural orientations.
From a methodological perspective, the study of interpretational patterns allows researchers to
distinguish between factual (dictum) and evaluative (modus) layers of media texts, to identify
dominant and competing interpretational models, and to reveal the cognitive and ideological
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mechanisms underlying media influence. This approach is particularly valuable for analysing
agenda-setting, framing, and discursive manipulation in contemporary mass communication.
Ultimately, the concept of the interpretational pattern contributes to a deeper understanding of
how language functions as a tool for constructing social reality. By revealing the mechanisms
through which events are transformed into persuasive verbal constructs, this approach highlights
the central role of media discourse in shaping the media picture of the world and influencing
collective consciousness.
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