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Annotation: This article analyzes the influence of digital media content on the moral and aesthetic
formation of students’ consciousness in the 21st century from a psychopedagogical perspective. Based on
Karen Dill-Shackleford’s Media Psychology theory, the study examines mechanisms of media
consumption, identification processes, emotional resonance, and moral decision-making among students.
Empirical results show that positive media content contributes to the development of prosocial behavior,
while negative content leads to aggressive behavior and psychological instability. The study confirms that
regulating media influence through a mediapedagogical approach, developing media literacy, and
applying moral and aesthetic education can be effective in students’ personal development.
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Introduction. Education in the 21Ist century is increasingly interconnected with digital mass
communication tools. Alongside family, school, and peers, media has emerged as an independent socio-
pedagogical institution in the development of students’ personalities. Digital media surpasses traditional
educational resources in terms of speed, scope, strength of influence, and depth of penetration into
cognitive processes. Therefore, modern pedagogy and psychology consider it an important scientific task
to identify the psychological and educational mechanisms through which media affects the formation of
students’ moral consciousness. Scientific views formed at the intersection of Media Pedagogy and Media
Psychology indicate that media significantly transforms students’ perception processes, emotional
reflection, normative behavioral representations, and the dynamics of social experience acquisition.
Literature Review and Methodology. The Media Psychology theory developed by Karen Dill-
Shackleford provides an in-depth analysis of the influence of media products on moral representations,
empathy formation, identification with characters, and aesthetic self-expression mechanisms. This
approach demonstrates that students’ moral development is shaped not only by moral education lessons at
school or family discussions but also by aesthetic-emotional codes, social scripts, and virtual experiences
transmitted through media. Therefore, the education system must reconsider moral education concepts
while taking into account the psychological power of the media environment. Existing scientific data
confirm that students perceive media materials not as passive consumers but as active interpreters.
Discussion. During interaction with media, the formation of cognitive scripts, emotional reactivity, and
identification processes governs students’ behavior in real social situations. For example, superhero
images reinforce moral categories such as justice, courage, and resistance to evil through engaging
aesthetic forms. Conversely, aggressive content, xenophobic narratives, or comparison-based blogs may
intensify aggression, frustration, low self-esteem, or social anxiety among students. From a
mediapedagogical perspective, moral formation through media occurs in the following stages: first, at the
stage of perceiving media images, visual, audio, and narrative signals directly affect emotional
consciousness; second, during identification, students psychologically associate themselves with a
specific image; third, normative behavioral scripts are internalized; fourth, media experience becomes a
reference point in everyday moral choices. All these processes require a reconfiguration of the moral
component of modern education.

Purpose and Research Design. The purpose of this study is to scientifically analyze the
psychopedagogical mechanisms through which digital media content influences the formation of
students’ moral consciousness, as well as to develop practical recommendations for the conscious and
purposeful use of media materials in the educational environment. A qualitative research approach was
selected. During the 2023-2024 academic year, semi-structured interviews, essay analyses, and diagnostic
questionnaires on media consumption were conducted among 120 students aged 14—17. In addition, focus
group discussions with teachers were held to identify problems in the application of media content in the
educational process.
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Results. The results indicate that media mechanisms influencing students’ moral development can be
divided into three main categories:

(1) aesthetic-emotional mechanisms, through which emotional reflection is enhanced and empathetic
sensitivity is formed;

(2) cognitive-interpretative mechanisms, through which concepts such as justice, honesty, and good
versus evil are reinterpreted based on media narratives;

(3) socio-psychological mechanisms, through which students form their personal positions by comparing
themselves with media characters.

One of the most influential components was identification: strong identification with a television series or
film character directly influenced moral choice.

According to the research findings, media products that demonstrate positive moral models led to growth
in students’ empathy, social responsibility, and prosocial behavior, while dysfunctional media content
(aggression, xenophobia, fear-inducing narratives) caused an increase in aggressive behavior and signs of
psychological instability. In particular, the rapid influence of short videos distributed via TikTok and
YouTube had a negative impact on students’ attention stability, emotional regulation, and social
comparison mechanisms.

Analysis of Media Literacy. The analysis shows that media literacy levels in schools are insufficient:
73% of students are unable to critically analyze media products, and 62% are vulnerable to manipulative
content. The majority of teachers lack sufficient knowledge of the psychological mechanisms of media
education. Therefore, it is necessary to include mediapedagogical competencies in teacher professional
development programs.

The expansion of the digital media environment has significantly transformed the process of shaping
students’ moral consciousness. Statistical data show that 82—-87% of school-aged students use the internet
daily, and most of them spend at least 2—3 hours per day in the digital space. As a result, children’s moral
decisions, value adoption, and behavior evaluation are now largely formed under the influence of digital
content. The media environment keeps psychopedagogical mechanisms such as identification, emotional
influence, cognitive evaluation, and role modeling constantly active in students’ consciousness. Survey
results show that 54% of students aged 12—15 imitate their favorite blogger or online character, indicating
the strong operation of the identification mechanism. Emotional influence is also significant: 68% of
students who watched positive-content videos made more positive behavioral evaluations. This suggests
that emotional impulses provided by media accelerate the formation of moral judgments.

At the same time, important changes are observed in the cognitive evaluation process. In media literacy
tests, 44% of students were unable to distinguish manipulative or hidden intentions of information. This
leads to educational vulnerabilities in the digital environment, as moral judgments become dependent not
on analysis but on external stimuli. The role model mechanism also indicates that 37% of students
consider bloggers or internet personalities as moral examples rather than their parents. Thus, for modern
children, digital media has not only joined real-life educational agents but has often replaced them.

Digital media influence also produces positive changes: 58% of students reported positive behavioral
changes through developmental and motivational videos, and 46% acknowledged that their moral
understanding expanded through the internet. However, negative effects are also evident. Specifically,
31% of students reported changes in their psychological state or behavior after watching aggressive
content, 28% experienced cyberbullying, and 42% reported signs of strong internet addiction, indicating
risks to moral consciousness formation.

All these statistical indicators prove that digital media has become the primary domain not only shaping
but also governing moral decisions in students’ consciousness. Students’ acceptance of moral norms,
evaluation of social behavior, self-comparison, and understanding of behavioral consequences are
increasingly carried out through digital platforms. Therefore, modern pedagogical practice places greater
importance on media literacy, information hygiene, safe content selection, and the creation of digital
moral role models for students. Proper guidance of the digital media ecosystem is considered a key
condition for strengthening students’ moral consciousness and reducing negative influences.

Conclusion. In the context of the growing influence of digital media environments on students’ moral
consciousness formation, the importance of psychopedagogical approaches continues to increase.
Statistical analyses show that as students’ media consumption increases, moral evaluation criteria become
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more differentiated, and emotional impulsivity and randomness in behavior motivation intensify. At the
same time, when pedagogical tools that enhance conscious choice, moral reflection, and social
responsibility are applied, the negative consequences of media influence are significantly reduced.
Developing skills for analyzing digital content, fostering emotional stability, and strengthening
mechanisms for moral filtering of media information ensure the formation of stable moral consciousness
among students. Thus, the effectiveness of moral education in digital media environments depends
primarily on proper psychopedagogical management by teachers, consideration of age-specific
psychological characteristics, and constructive guidance of students’ media experiences.
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